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Abstract
In order to clearly identify the important tourism resources and tourist facilities for promo-
tion of tourism in Sasebo, this research note contains an analysis of the results of a survey con-
ducted to find out the level or recognition amongst Sasebo residents in regards to 63 points of 
tourism resources and tourist facilities within Sasebo city.　This analysis makes use of factor 
analysis in addition to cross tabulation separated by age and gender.　A difference in the level of 
recognition was found between men and women and their age groups.　Common factors and age 
factors were also extracted.
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